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E-paper branding over entire issue

€ 1190.-

E-paper link (advertisement/article)

€ 350.-

Digital ad placement 
only in the e-paper incl. linking. 
(Positioning by arrangement)

1/1 page € 1290.-
2/1 page € 1990.-
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Digital magazine as e-paper in the app and on the magazine website www.woodworking-international.com
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General terms and conditions

 1. These General terms and conditions as well as the advertising media information supplied to the 
customer are strictly applicable to all business relations between the customer and the publishing 
house. Different terms and conditions of the customer do not apply, even when they are not expressly 
contradicted by the publisher.

 2. In cases of doubt, advertisement orders are to be completed within one year of conclusion of order. 
The publishing company guarantees the best possible reproduction of the advertisement in print and 
as a digital promotion tool.

 3. A digital promotion can be made up of one or more elements such as photos and/or text, sound 
sequences and moving images: an area or space can be reserved by the customer as a clickable link 
to a further online address or mobile site to feature additional information.

 4. For any errors in publication for which the publisher is responsible, the client shall receive compen-
sation in the form of free replacement advertising or digital advertising space to the extent that the 
purpose of the advertisement/digital advertising which was impaired.

 5. Claims to defects are struck by the statute of limitations within one year after the legal date of 
commencement of the limitation period.

 6. The publishing company shall reserve the right to reject bookings for advertisements, digital 
promotions or printed or digital inserts as well as individual called up insertions within one advertise-
ment order for reasons of content, source or the technical form in accordance with the basic principles 
of the publishing company. Orders for inserts or bound-in inserts are binding for the publisher only after 
the presentation of a sample of original size and after a written confirmation for the customer issued 
by the publisher. A possible refusal of the order will be communicated to the customer in writing. The 
refusal of an individual call does not give rise to the withdrawal of the total contract.

 7. The customer will furnish the publishing house with the printing templates/digital materials 
according to its specifications. The specification of the printing templates/digital materials and the 
deadline for their presentation are set out in the advertising media information. The costs for layouts, 
printing material, etc. which are to be produced by the publishing company will be invoiced to the 
orderer, likewise the costs for any major alterations to the original agreed advertisements. Ordered 
advertisements/digital promotion which are not to hand or only incomplete by the copy date as laid 
down in the publication schedule, will be published in the following issue in the manner determined by 
the publishing company.

 8. Proofs are only supplied when expressly requested. The orderer is responsible for the correctness 
of the returned proofs. Should the orderer fail to return the proofs supplied to him in good time by the 
set date, this shall be considered as approval for printing/publishing. After publication, the publisher 
will send the customer a specimen copy free of charge/link or a copy of the page with reference to the 
advertisement/digital promotion.

 9. The invoice is to be paid within the given period as stipulated on the advertising rates based on the 
date of invoice in so far as no reduced terms of payment or payment in advance has been agreed to 
in a specific case. In the case of default in payment or extension of date for payment, interest shall be 
charged at a rate of 5 %. The publishing company can hold back the completion of a current order in 
the case of default payment and demand payment in advance for the rest of the advertisements/digital 
promotions still to be published.

10. In the case of legal proceedings, non-payment, out-of-court settlement or bankruptcy, any 
discounts shall be waivered and th full amount for the advertisement/digital promotion still to be 
published shall become immediately due for payment without any discounts or obligations on the part 
of the publishing company. The customer will only be entitled to offset with undisputed or legally valid 
claims. The customer is only entitled to the assertion of his right of retention due to counterclaims 
arising from this contract.

11. Printing material will only be returned at the express request of the orderer. The deadline for the 
storage of such printing material shall end three months after the advertisement/digital promotion has 
been published.

12. If, as a result of Acts of Providence or other reasons for which the publishing company cannot be 
held responsible, it is impossible to fulfil the order or for the same reasons publication of the journal 
of different issues/digital promotion is stopped, the publishing company shall have the right to defer 
publication or withdraw from the rest of the order.

13. The publisher will store all customer data disclosed to him within the context of the business rela-
tionship and required for the performance of the contract. These data will only be used for the fulfill-
ment of the contract.

14. The seat of the publishing company is the sole place of jurisdiction and fulfillment also in respect 
of bills of exchange and cheques made out in connection with the order.

15. Please refer to our data protection statement on our site:  
https://www.harnisch.com/en/datenschutzerklaerung/ 



Our magazines and journals

food Marketing & Technology
www.food-mt.com

International magazine for the 
entire food industry worldwide.

Approx. 17,700 printed copies
Approx. 20,000 digital copies

Food Technologie
www.food-technologie.de

German magazine for the food 
industry: Ingredients, Processing 
and Packaging.

Approx. 12,000 printed copies
Approx. 6,500 digital copies

fng MAGAZIN
FOOD · NONFOOD · GETRÄNKE · TOBACCO
www.fng-magazin.de

The independent publication for 
supermarket managers in Germany.

Approx. 23,500 printed copies
Approx. 9,200 digital copies

dedica
www.dedica.de

Trade magazine for trends 
and lifestyle in the fi eld of 
promotional products.

Approx. 21,000 printed copies
Approx. 40,000 digital copies

drinkworld Technology + Marketing
www.drink-tm.com

Magazine for the entire 
drink industry worldwide.

Approx. 11,800 printed copies
Approx. 19,000 digital copies

Getränke! 
Technologie & Marketing
www.getraenke-tm.de

German language magazine for 
the entire beverage industry.

Approx. 9,000 printed copies
Approx. 6,500 digital copies

PuK – Process Technology & 
Components
www.puk-mag.com

In German and English language.

Approx. 24,500 printed copies
Approx. 90,000 digital copies

PuK – Process Technology & 
Components
www.puk-mag.com

In Russian language.

Approx. 12,000 printed copies
Approx. 44,000 digital copies

Wellness Foods & Supplements
www.wfs-mag.com

The European magazine for 
health ingredients, nutraceutical 
foods and beverages.

Approx. 8,400 printed copies
Approx. 19,000 digital copies

Hygiene Report
www.hygiene-report-magazin.de

German publication for quality 
management in the food and 
beverage industry.

Approx. 17,800 printed copies
Approx. 12,700 digital copies

dihw
www.dihw-magazin.de

German Magazine for the manufacture, 
processing and application of 
diamond high performance tools.

Approx. 9,000 printed copies
Approx. 7,000 digital copies

hp tooling
www.hptooling-mag.com

International magazine for 
high precision machining 
processes.

Approx. 13,000 printed copies
Approx. 20,000 digital copies

petfood pro
www.petfoodpro-mag.com

petfood pro is the international 
magazine for the manufacture of 
food for domestic animals.

Approx. 9,600 printed copies
Approx. 8,800 digital copies

bb guide – Beverage & Brewing
www.beverage-brewing.com

Suppliers’ Guide 
for the beverage industry.

Approx. 15,500 printed copies
Approx. 19,000 digital copies

WiN woodworking INTERNATIONAL
www.woodworking-international.com

International magazine for the 
woodworking industry worldwide.

Approx. 9,100 printed copies
Approx. 10,000 digital copies

element + BAU
www.element-und-bau.de

The magazine for architects: 
facility construction in 
German language.

Approx. 6,600 printed copies
Approx. 7,300 digital copies

Magazin für Inhaltsstoffe, Herstellung und Verpackung

- Technology & Marketing -  


